Comcast Launches New X1 Service in Utah to Compete in Innovative Industry by USU Jon M. Huntsman School of Business & Evans, Whitney
Utah State University 
DigitalCommons@USU 
Jon M. Huntsman School of Business News 
Collection Colleges 
7-31-2013 
Comcast Launches New X1 Service in Utah to Compete in 
Innovative Industry 
USU Jon M. Huntsman School of Business 
Whitney Evans 
Deseret News 
Follow this and additional works at: https://digitalcommons.usu.edu/huntsman_news 
 Part of the Business Commons 
Recommended Citation 
USU Jon M. Huntsman School of Business and Evans, Whitney, "Comcast Launches New X1 Service in 
Utah to Compete in Innovative Industry" (2013). Jon M. Huntsman School of Business News Collection. 
78. 
https://digitalcommons.usu.edu/huntsman_news/78 
This Book is brought to you for free and open access by 
the Colleges at DigitalCommons@USU. It has been 
accepted for inclusion in Jon M. Huntsman School of 
Business News Collection by an authorized administrator 
of DigitalCommons@USU. For more information, please 
contact digitalcommons@usu.edu. 
Comcast launches new X1 service in Utah to compete in innovative industry - 1
Comcast launches new X1 service in Utah to compete in
innovative industry
Huntsman Post
Comcast launches new X1 service in Utah to compete in innovative industry
Editor’s Note: Huntsman School's Mike Glauser and Eric Hawley were both interviewed for this story. Glauser is the
executive director of entrepreneurial programs and clinical professor of management. Hawley is  adjunct faculty at the
Huntsman School and the chief information officer and associate vice president for Information technology for Utah State
University.
Deseret News
By Whitney Evans
SALT LAKE CITY — Many Utahns received the latest Comcast technology Tuesday in what company executives hope
will revolutionize the television experience.
Subscribers in Utah woke up to traffic, weather, voicemail, stock quotes and sports TV apps, as well as Pandora and
Facebook on their main menu as part of Comcast's new cloud-based X1.
- - -
Companies like Comcast and CenturyLink promote bundling and keep individual Internet, cable or phone options
"artificially high" so consumers buy all their products from one source, according to Eric Hawley, chief information officer
for Information Technology at Utah State University.
- - -
Innovation is essential to growth for any company, making long-term business strategies a thing of the past, according to
Michael Glauser, executive director of entrepreneurial programs at Utah State University.
To read the full story click here.
